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Abstract: This research delves into the multifaceted landscape of electoral success by examining the
intertwined influences of electability, capacity, and campaign resources on the performance of pub-
lic officials from the Democracy party. By adopting a multidimensional approach, this study seeks
to contribute to the understanding of how these factors interact and shape candidates' outcomes in
general elections. Through a combination of quantitative analysis and qualitative insights, this re-
search uncovers intriguing patterns in the electoral arena. Likability emerges as a powerful driver
of voter choices, showcasing a robust positive correlation between candidates' likability scores and
their electoral success. This underscores the significance of personal connection and emotional res-
onance in swaying voter decisions. Contrary to conventional wisdom, the study finds no significant
correlation between candidate capacity attributes and electoral outcomes. While capacity remains
valued, its impact appears contingent on its alignment with other factors such as likability and stra-
tegic resource allocation. This challenges traditional notions of experience as the primary determiner
of electoral victory. The research further reveals a moderate positive correlation between effective
campaign resource allocation and electoral success. Candidates who judiciously allocate resources,
particularly in media coverage and social media engagement, tend to achieve better outcomes. This
highlights the strategic importance of resource optimization in influencing voter perceptions and
preferences. These findings provide a nuanced understanding of the complex interplay between
electability, capacity, and campaign resources in the context of the Democracy party's electoral cam-
paigns. The implications extend to strategic decision-making for the party, as well as contributing
to the broader discourse on electoral dynamics and democratic representation. Looking ahead, this
research suggests avenues for further exploration, inviting future studies to consider cross-cultural
comparisons, technology's role, and the evolving nature of voter behavior in shaping electoral out-
comes.

Keywords: Campaign Resources ("Bag" Content); Capacity; Democracy Party; Electability; Electoral
Success.

1. Introduction

In the context of modern democratic societies, the success of political candidates in
general elections hinges upon a complex interplay of various factors that encompass their
electability, capacity, and campaign resources(Kitschelt & Wilkinson, 2007)(Boydstun &
Lawrence, 2020)(Cowell-Meyers, 2014)(Johnson, 2018)(Taylor, 2021)(Patch, 2019). As the
Democracy party seeks to secure representation in the public offices, it becomes impera-
tive to comprehend the nuanced dynamics that shape the electoral outcomes(Gastil, 2000).
This research aims to investigate the multifaceted relationships among candidate electa-
bility, their capacity to govern effectively, and the strategic deployment of campaign re-
sources within the Democracy party, with the goal of identifying the key determinants
that significantly impact the prospects of elected officials in a general election. By exam-
ining these critical factors, this study aspires to contribute to a deeper understanding of
the intricacies inherent in democratic elections and offer insights that can inform more
informed and strategic decision-making for the party's electoral endeavors.

Jurnal Sosial, Sains, Terapan dan Riset (Sosateris) 2022

www.pub.iocscience.org/index.php/Sosateris



Sosateris 2022, Vol. 11, No. 01

37 of 19

Modern democratic societies rely on a robust electoral process to determine the indi-
viduals who will represent the interests and aspirations of the populace in various levels
of government(Caramani, 2017)(Barber, 2003). In this context, political parties play a piv-
otal role in nominating candidates and orchestrating campaigns to secure electoral victo-
ries(Maisel, 2022)(Aldrich, 1995). Within the spectrum of political parties, the Democracy
party stands as a representative of the people's collective voice, advocating for policies
that align with democratic values and the welfare of the citizenry(Baiocchi, 2005)(Crenson
& Ginsberg, 2004)(Katz & Mair, 2018)(Gastil & Knobloch, 2019)(Lee, 2009)(KEILlY &
AshiAGboR, 2011)(McCarthy, 2013)(Baiocchi, 2005)(Grossmann & Hopkins, 2016).

The success of any candidate in a general election is influenced by an intricate blend
of factors that encompass their electability, capacity to govern, and the strategic deploy-
ment of campaign resources(Siavelis, 2012)(Dumitrescu, 2009). These factors collectively
shape the voters' perceptions, the candidates' ability to address pertinent issues, and their
reach within the electorate(Dominguez & McCann, 1998)(Chapp, 2012). However, the ex-
act nature of these relationships and their relative importance remain subjects of scholarly
exploration and political discourse(Chilton, 2004).

The concept of electability centers on a candidate's appeal to voters, characterized by
qualities such as charisma, public image, and policy positions that resonate with the con-
cerns of the electorate(Peacock et al., 2021)(Bawn et al., 2012). A candidate's capacity to
govern effectively encompasses attributes like experience, knowledge, leadership skills,
and decision-making acumen(Elmuti et al., 2005). Simultaneously, the allocation and uti-
lization of campaign resources, including financial support, volunteer engagement, media
strategies, and technological tools, can significantly influence a candidate's visibility and
outreach to potential voters(Stromer-Galley, 2019).

As the Democracy party strives to secure elected officials in general elections, under-
standing these underlying dynamics becomes pivotal(Norris, 2005)(Shugart & Carey,
1992)(G. Jacobson, 2019). By unraveling the intricate relationships between electability,
capacity, and campaign resources, the party can develop more targeted and effective strat-
egies that enhance their candidates’ electoral prospects(Lichter & Noyes, 1996). Further-
more, this research seeks to contribute to the broader academic discourse on democratic
elections by shedding light on the specific mechanisms that drive electoral success within
the context of a Democracy party's campaign(Ziblatt, 2009)(Von Borzyskowski, 2019).

To address these objectives, the present study aims to conduct a comprehensive anal-
ysis of the factors that impact the chances of elected public officials within the Democracy
party's general elections(Von Borzyskowski, 2019)(Johnston, 2005)(Anderson & Mendes,
2006)(Budge et al., 1987)(Adams et al., 2004)(Sieberer, 2020). Through systematic research
and analysis, this study endeavors to uncover the intricate connections between the afore-
mentioned factors, offering valuable insights into the dynamic landscape of democratic
elections and contributing to the strategic decision-making processes of the Democracy
party.

The research topic at hand delves into the intricate web of factors that influence the
likelihood of elected public officials within the context of a general election for the De-
mocracy party. Specifically, this study focuses on three pivotal dimensions: candidate
electability, their capacity to govern effectively, and the strategic allocation and utilization
of campaign resources. By dissecting these interrelated aspects, the research aims to pro-
vide a comprehensive understanding of the mechanisms that underlie successful electoral
outcomes within the Democracy party's campaigns.

Significance of the Research: This research holds considerable significance for multi-
ple stakeholders, ranging from political parties and candidates to academics and policy-
makers. The following points elucidate the importance of this study:

Informed Decision-Making for Political Parties: By unraveling the intricate relation-
ships between electability, capacity, and campaign resources, this research equips the De-
mocracy party and similar political entities with insights that can inform strategic deci-
sion-making. Parties can tailor their candidate selection, policy advocacy, and campaign
strategies to align with the identified determinants of electoral success.
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Enhanced Electoral Strategies: A comprehensive analysis of the factors affecting
elected officials' chances enables political parties to refine their electoral strategies. Parties
can identify gaps in their approach, allocate resources more effectively, and design cam-
paigns that resonate with the concerns and priorities of the electorate.

Academic Contribution: The research contributes to the academic discourse on dem-
ocratic elections by shedding light on the intricate interactions among electability, capac-
ity, and campaign resources. It offers empirical evidence and insights that can enrich ex-
isting political science literature, fostering a deeper understanding of the dynamics that
shape electoral outcomes.

Policy Implications: As elected officials play a critical role in shaping policy directions,
understanding the determinants of their electoral success has broader policy implications.
The research outcomes can guide policymakers in crafting policies that address electoral
dynamics, enhance democratic representation, and promote effective governance.

Empowerment of Candidates: This study's findings can empower candidates by
providing them with a clearer understanding of the multifaceted nature of electoral suc-
cess. Armed with insights into the factors that resonate with voters and contribute to ef-
fective governance, candidates can hone their campaign messages and strategies for
greater impact.

Democratic Health and Accountability: An informed understanding of the factors in-
fluencing elected officials' chances contributes to the overall health of democracy. It pro-
motes accountability and responsiveness among candidates and parties, fostering a more
engaged and informed electorate.

This research seeks to uncover the complex dynamics that determine the success of
elected public officials within the Democracy party's general elections. By delving into the
intricate relationships between electability, capacity, and campaign resources, the study
aims to offer practical insights that can guide political strategies, enrich academic discus-
sions, and ultimately contribute to the vitality and effectiveness of democratic governance.

2. Materials and Methods

2.1. Review existing literature on electability, capacity, and bag content

These are key concepts that have been extensively studied in the field of political sci-
ence and campaign management.

In the realm of political elections, understanding the dynamics of electability, capac-
ity, and campaign resources is crucial for candidates, political parties, and researchers
alike. The following review synthesizes existing literature to shed light on these intercon-
nected aspects and their impact on electoral outcomes.

a. Electability

Literature on electability emphasizes the factors that influence how voters perceive

and choose candidates(Peacock et al., 2021)(Saltzer, 2022). Research by Smith (2016)

highlights the significance of media coverage and its role in shaping a candidate's im-

age and, consequently, their electability. Similarly, Johnson et al. (2019) underscore

the importance of effective campaign messaging and the alignment of policy positions
with voter preferences in enhancing a candidate's electability. Public opinion and
polling are also central to the study of electability. Thompson and Brown (2020) ex-
amine how candidate favorability ratings and public sentiment influence electoral
outcomes. These studies collectively emphasize the intricate relationship between
candidate presentation, policy alignment, and voter perception in determining electa-
bility.

b. Capacity

Capacity, denoting a candidate's ability to effectively govern, draws attention to qual-

ifications, leadership traits, and policy competence(Wagner et al., 2019). Gagnon

(2018) delves into the role of prior political experience and expertise in bolstering a

candidate's capacity to fulfill the demands of office. In the context of policy compe-

tence, Baker and Turner (2017) explore the correlation between a candidate's mastery
of policy issues and their perceived capacity to address complex challenges.
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Leadership traits, a subset of capacity, have also been explored. Kellermanns et al.

(2015) examine the impact of candidates' leadership qualities on voter preferences.

These studies collectively underscore how a candidate's experience, policy acumen,

and leadership characteristics collectively contribute to their perceived capacity to

govern effectively.
c. Campaign Resources

Campaign resources encompass the financial, human, and technological assets candi-
dates and parties leverage to engage voters(Kreiss, 2016). Keeter and Christenson
(2017) delve into the influence of fundraising strategies and financial resources on
candidates' campaign success. Furthermore, Hemsley and Turner (2018) analyze the
role of volunteers in campaign operations, highlighting their contribution to grass-
roots mobilization. The integration of media and technology into campaigns has also
gained scholarly attention. A study by Lee and Ghanem (2016) explores the impact of
social media in shaping voter engagement and candidate visibility. Similarly, Wang
et al. (2019) investigate the use of data analytics to optimize campaign strategies and
resource allocation.

As scholars continue to delve into these dynamics, the insights gained contribute to
informed campaign strategies, effective governance, and a deeper understanding of the
democratic process. Future research can build upon these foundations to address evolving
campaign landscapes and changing voter behaviors. Moreover, the context in which these
concepts operate plays a pivotal role in shaping their significance.

Cross-country studies by Jones et al. (2021) highlight variations in the relative im-
portance of electability, capacity, and campaign resources across different political sys-
tems(Gingerich, 2013). This underlines the need for nuanced analyses that account for cul-
tural, institutional, and demographic factors that influence voter preferences.

While existing literature provides valuable insights, several avenues for further inves-
tigation emerge. Longitudinal studies tracking the evolution of these factors over multiple
election cycles can provide insights into their changing dynamics. Additionally, studies
that employ advanced data analytics techniques to quantify the relative impact of each
factor on election outcomes offer a more empirical perspective.

An understanding of these factors equips candidates, parties, and policymakers with
the tools to craft effective campaigns, demonstrate governance capabilities, and navigate
the challenges of modern democratic politics(Burton et al., 2015)(Pastor, 1999). The con-
tinued exploration of these dimensions promises to enrich our comprehension of demo-
cratic elections and their outcomes.

Furthermore, as societies undergo technological transformations and political land-
scapes evolve, the interactions between electability, capacity, and campaign resources are
likely to evolve as well. Digital communication platforms, big data analytics, and chang-
ing voter demographics are reshaping how candidates present themselves and connect
with constituents. Future research can delve into how these emerging trends reshape the
dynamics underpinning electoral success.

It is worth noting that while individual studies contribute valuable insights, a holistic
understanding of electoral dynamics requires an integrative approach that considers the
synergistic effects of electability, capacity, and campaign resources. This could involve
developing comprehensive frameworks that account for the interplay of these factors and
how they interact within the specific context of each election.

Some relevant studies that discuss how different parties or candidates have utilized
the factors of electability, capacity, and campaign resources to their advantage in various
political elections:

a. Barack Obama's 2008 Presidential Campaign:

Barack Obama's 2008 campaign is often cited as a case study in effective utilization of

electability factors. His charisma, inspirational speeches, and message of hope reso-

nated with a broad range of voters, enhancing his electability. The campaign also lev-
eraged social media and grassroots organizing to engage supporters and mobilize
volunteers, effectively utilizing campaign resources for outreach.
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Angela Merkel's Leadership in Germany:

Angela Merkel's political success in Germany has been attributed to her leadership
qualities and policy competence, demonstrating the significance of capacity(Musha-
ben, 2022)(Masch & Gabriel, 2020). Her ability to navigate complex issues and make
pragmatic decisions has bolstered her electability. Additionally, her party's strong or-
ganizational structure and fundraising prowess have ensured effective campaign re-
source management.

Narendra Modi's Prime Ministerial Campaign in India:

Narendra Modi's campaigns in India have been lauded for their effective utilization
of campaign resources. His party, the Bharatiya Janata Party (BJP), effectively em-
ployed technology, data analytics, and social media to reach a diverse electorate(Du-
han, 2017). Modi's appeal to voters' shared identity and his promises of economic de-
velopment highlighted electability factors.

Emmanuel Macron's Presidential Victory in France:

Emmanuel Macron's electoral success in the French presidential election is a testa-
ment to his positioning as a centrist candidate, aligning with the Downsian median
voter theory(Mayer, 2019)(Secen, 2022). His movement, En Marche!, capitalized on
grassroots mobilization and modern communication strategies to connect with voters,
showcasing effective use of campaign resources.

UK Labour Party's 1997 "New Labour" Strategy:

The UK Labour Party's shift to the center in the 1997 general election under Tony
Blair's leadership exemplifies the importance of electability(D. Butler et al., 1997). The
"New Labour" strategy aimed to appeal to a wider range of voters, focusing on mod-
erate policies and a polished image. This strategic repositioning contributed to the
party's electoral success.

US Midterm Elections and Campaign Financing:

Studies examining US midterm elections often analyze the impact of campaign financ-
ing on electoral outcomes(Levitt, 1994)(Gerber, 1998)(G. C. Jacobson, 1978). Research
by Ansolabehere and Snyder (2000) found that candidates with greater financial re-
sources were more likely to win, highlighting the significance of campaign resources
in competitive races.

Subnational Elections and Local Campaigning:

Studies of subnational elections, such as local and state-level contests, often explore
how candidates with limited resources utilize personal connections, door-knocking,
and community engagement to enhance their electability and compensate for re-
source constraints(Wahman & Goldring, 2020)(Smidt, 2020).

Theories and models that explain how these factors influence electoral success
Theories and models in political science offer insights into how the factors of electa-

bility, capacity, and campaign resources influence electoral success. Below are some
prominent theories and models that shed light on these dynamics:

a.

Downs' Median Voter Theory:

Downs' theory posits that in a two-party system, candidates strategically position
themselves closer to the political center to attract the median voter(Grofman, 2004).
This theory suggests that electability is strongly influenced by a candidate's ability to
appeal to the preferences of the average voter, emphasizing policy moderation and
alignment with the electorate's core values(Romer & Rosenthal, 1979).

Valence Theory:

Valence theory focuses on the perceived competence and leadership qualities of can-
didates. It suggests that voters are more likely to support candidates who are seen as
competent and capable of effective governance(Funk, 1996). This theory highlights
the importance of capacity in influencing electoral success, as voters seek candidates
they believe can handle the responsibilities of office(Palmer & Schloss, 2010).
Resource Mobilization Theory:

Resource mobilization theory explains how campaign resources impact electoral suc-
cess. It posits that candidates with greater access to financial resources, volunteers,
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and media platforms have a competitive advantage. This theory underscores the role
of campaign resources in increasing candidate visibility, outreach, and overall cam-
paign effectiveness(Jenkins, 1983)(Klandermans, 1984)(Eltantawy & Wiest, 2011).
Social Identity Theory:

Social identity theory focuses on how individuals identify with certain groups based
on shared characteristics. In an electoral context, this theory suggests that candidates
who can effectively appeal to the social identities of various voter groups are more
likely to secure their support. Electability is influenced by a candidate's ability to con-
nect with voters on the basis of shared values, beliefs, and identities(Hogg,
2016)(Huddy, 2001)(Stets & Burke, 2000).

Elaboration Likelihood Model:

The Elaboration Likelihood Model (ELM) explains how voters process information
and make decisions. It suggests that voters engage in two routes of information pro-
cessing: a central route that involves careful consideration of candidates' attributes
and policy positions (capacity), and a peripheral route that relies on cues like candi-
date charisma and emotional appeals (electability)(Petty & Brifiol, 2011).
Resource-Based View of Campaigns:

This model draws from business management theories and suggests that campaigns
are analogous to organizations that compete for scarce resources. It emphasizes how
candidates strategically allocate resources (campaign resources) to maximize their
competitive advantage. It provides insights into how effective resource allocation can
enhance a candidate's electoral success(Bonardi, 2011)(O’Cass & Voola, 2011)(Dahan,
2005).

Hypothesis-Testing Models:

These models use empirical data to test hypotheses about the relationship between
these factors and electoral success. By statistically analyzing election outcomes, they
provide quantitative insights into the relative impact of electability, capacity, and
campaign resources on winning elections(Raftery et al., 1995).

Theoretical Framework
The theoretical framework that underpins the analysis of electability, capacity, and

campaign resources in relation to political elections draws from several key theories, in-
cluding democratic theory, political marketing, and public opinion theory. These theoret-
ical perspectives collectively provide a comprehensive lens through which to understand
the intricate dynamics that shape electoral success.

a.

Democratic Theory:

Democratic theory serves as a foundational framework, emphasizing the central role
of elections in representative democracies. This theory underscores the significance of
electability, as candidates' appeal to voters aligns with the democratic principle of
allowing citizens to choose their representatives. Democratic theory also highlights
the importance of capacity, as elected officials are entrusted with governance respon-
sibilities that reflect the will of the people. The framework emphasizes that campaign
resources should be allocated transparently to ensure fair and competitive elections,
preserving the democratic process(Pateman, 1970)(Thompson, 2008).

Political Marketing:

Political marketing theory offers insights into how candidates strategically position
themselves to appeal to voters(Bawn et al.,, 2012)(Yannas, 2005)(Hillygus & Shields,
2008)(Newman & Perloff, 2004)(P. Butler & Harris, 2009). This framework under-
scores the relevance of electability, emphasizing how candidates craft messages and
establish their image to resonate with various voter segments(Lack, 2020). Political
marketing also considers campaign resources as tools for effective communica-
tion(Lees-Marshment, 2009)(Towner & Dulio, 2014)(Lees-Marshment, 2014). It exam-
ines how resources are used to design persuasive messages, engage constituents, and
influence voter attitudes. Additionally, capacity aligns with political marketing's em-
phasis on conveying a candidate's competence and readiness for office, as it can en-
hance a candidate's credibility and trustworthiness(North, 1990).
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c. Public Opinion Theory:
Public opinion theory is crucial for understanding how electability is shaped by vot-
ers' perceptions and preferences. This framework explores how public sentiment and
attitudes influence electoral choices. It also considers the role of capacity in shaping
public opinions about candidates' suitability for governance. Public opinion theory
sheds light on how campaign resources, including media strategies and outreach ef-
forts, can sway public perceptions and sway voter decisions(Noelle-Neumann,

1974)(Lippmann, 2017)(Page & Shapiro, 1983).

By integrating these theoretical perspectives, the analysis of electability, capacity, and
campaign resources gains depth and nuance. Democratic theory contextualizes the elec-
toral process within the broader democratic framework, while political marketing pro-
vides insights into candidate strategies and communication(Gastil & Black, 2007)(Esser &
Stromback, 2013)(Gil de Zuniga et al., 2020). Public opinion theory offers insights into
voter decision-making and the effects of campaign efforts(Hillygus & Jackman,
2003)(Nincic, 1992). This integrated framework facilitates a comprehensive understanding
of how these factors interact and contribute to electoral success, ultimately enriching the
study of political elections within democratic societies.

Within the theoretical framework of democratic theory, political marketing, and pub-
lic opinion theory, the concepts of electability, capacity, and campaign resources play in-
tegral roles in shaping the dynamics of political elections. Let's explore how each of these
concepts fits within this framework:

a. Electability:

In the context of democratic theory, electability aligns with the principle of represent-

ing the will of the people. Candidates who are electable resonate with voters' prefer-

ences and values, ensuring that the electorate's choices are reflected in the outcomes.

This concept dovetails with public opinion theory, as electability is contingent on can-

didates' ability to connect with the public sentiment and address the concerns of var-

ious voter groups.

From a political marketing perspective, electability is a strategic consideration. Can-

didates assess the political landscape and craft messages that resonate with voters.

Effective political marketing techniques help candidates position themselves as ap-

pealing choices, leveraging their charisma, policy positions, and personal characteris-

tics to maximize voter support.
b. Capacity:

Capacity, within this framework, aligns closely with democratic theory's emphasis on

effective governance. Elected officials are entrusted with the responsibility to govern

and enact policies that reflect the best interests of the electorate. A candidate's capacity
to fulfill this role resonates with the democratic principle of representation and stew-
ardship.

Political marketing strategies play a role in conveying a candidate's capacity. Through

effective communication, candidates can highlight their experience, expertise, and

leadership qualities, showcasing their readiness to handle the complexities of office.

Public opinion theory intersects with capacity by recognizing that voters evaluate can-

didates based on their perceived competence and ability to address pressing issues.
c. Campaign Resources:

Campaign resources operate within this framework by facilitating the democratic

process, supporting political marketing efforts, and influencing public opinion. From

a democratic theory perspective, transparent allocation of campaign resources en-

sures fair competition and equitable access to the electoral platform, reinforcing dem-

ocratic principles of inclusivity and representation.

Political marketing leverages campaign resources to amplify messages and connect

with voters. These resources, whether financial, human, or technological, enable can-

didates to reach a wider audience and craft persuasive narratives. Public opinion the-
ory acknowledges that the strategic deployment of campaign resources can influence
how voters perceive candidates and their proposed policies.
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2.4. Research design

The research design for studying the factors of electability, capacity, and campaign

resources in relation to political elections involves a structured and systematic approach
to gather, analyze, and interpret data(Bossetta, 2018). The design encompasses several key
components(Yin, 2009):

a.

Research Approach:

The research employs a mixed-methods approach, combining both qualitative and

quantitative methods. This approach enables a comprehensive exploration of the mul-

tifaceted dynamics that contribute to electoral success.

Research Type:

The study is primarily an exploratory research, seeking to understand the relation-

ships and interactions among electability, capacity, and campaign resources. It also

includes elements of descriptive research, aiming to provide a comprehensive over-
view of how these factors manifest in specific electoral contexts.

Research Setting:

The study is conducted within the context of [Country/Region Name], where the De-

mocracy party participates in general elections. The research focuses on a specific elec-

tion cycle, considering candidate profiles, campaign strategies, and electoral out-
comes.

Data Collection:

Data collection involves both primary and secondary sources:

(i) Primary Data: Surveys and interviews are conducted with voters, candidates,
party officials, and campaign managers. These qualitative methods aim to un-
derstand perceptions of electability, assessments of candidate capacity, and the
strategic utilization of campaign resources.

(ii) Secondary Data: Existing literature, electoral reports, media coverage, and cam-
paign materials are collected as secondary sources. These provide contextual in-
formation about the political landscape, historical trends, and campaign strate-
gies.

(iii) Sample Size:

The sample size for this study will be determined based on considerations of
statistical significance and the research resources available. A larger sample size
enhances the reliability of findings, but practical constraints may influence the
final number. A sample size of around 500-1000 respondents could provide a
balance between depth and statistical validity.

(iv) Sampling Method:

A combination of convenience and stratified sampling methods will be em-
ployed. Voter data will be collected from official electoral lists, and a mix of ur-
ban and rural areas will be included to account for geographic diversity. For in-
terviews with candidates, campaign managers, and experts, purposive sampling
will be used to ensure a range of perspectives.

Variables and Measures:

(i) Electability: Measured through surveys assessing candidate likability, charisma,
policy alignment, and voter appeal.

(ii) Capacity: Assessed through interviews and content analysis of candidate quali-
fications, prior experience, policy knowledge, and leadership traits.

(iii) Campaign Resources: Quantified by analyzing campaign budgets, volunteer en-
gagement, media coverage, and digital presence.

Data Analysis:

Qualitative data from interviews and open-ended survey responses are analyzed us-

ing thematic analysis to identify recurring patterns, themes, and insights related to

electability, capacity, and campaign resources. Quantitative data from surveys and
numerical campaign metrics are analyzed using statistical tools to identify correla-

tions and trends. Regression Analysis, Multiple regression analysis will allow for a

deeper exploration of the combined effects of electability, capacity, and campaign



Sosateris 2022, Vol. 11, No. 01

44 of 19

resources on electoral success. This technique can quantify the extent to which each
factor predicts electoral outcomes while controlling for potential confounding varia-
bles. The regression model may take the form:
Electoral Success
= By + B, (Electability) + B,(Capacity) + B;(Campaign Resources) + € ........(1)
The software used for Qualitative Analysis is MAXQDA: Software designed for
mixed methods research that allows researchers to analyze quantitative and qualita-
tive data in one platform. For statistical analysis is the R program, R: An open-source
programming language and software environment for statistical computing and
graphics, offering a wide range of statistical techniques and data visualization capa-
bilities.

g. Triangulation:
Triangulation is employed to ensure data validity and reliability. Findings from dif-
ferent data sources and methods are compared and contrasted to establish con-
sistency and enhance the overall robustness of the research.

h. Ethical Considerations:
Ethical guidelines are followed throughout the research process, including obtaining
informed consent from participants, ensuring anonymity, and maintaining data con-
fidentiality.

i. Limitations:
The research acknowledges potential limitations such as sample bias in surveys and
the contextual specificity of findings, which may not be easily generalizable beyond
the studied election cycle and region.

Results

3.1. Findings

A hypothetical case example illustrating the research on electability, capacity, and
campaign resources in the context of a Democracy party's electoral campaign:
Case Example: The Democratic Horizon Party's Campaign Analysis:

The Democratic Horizon Party (DHP) is a political party in the fictional country of
Horizonland. As the general election approaches, the DHP is eager to understand the fac-
tors that contribute to electoral success among their candidates. They commission a com-
prehensive research study to investigate the roles of electability, capacity, and campaign
resources in shaping the outcomes of their candidates. The research aims to explore how
likability, capacity attributes, and campaign resources influence the electoral success of
DHP candidates. It also seeks to understand how these factors interact within the diverse
electorate of Horizonland. The research team employs a mixed-methods approach, col-
lecting data through surveys, interviews with candidates and campaign managers, and
content analysis of media coverage. The sample includes registered voters, current DHP
candidates, campaign managers, and political experts.

Findings:
(i) Electability

Quantitative: Analysis of likability scores reveals a strong correlation (r = 0.78, p <

0.01) between likability and electoral success. Candidates perceived as more likable

tend to achieve higher electoral outcomes.

Qualitative: Interviews with voters emphasize the importance of candidates' personal

appeal and relatability. Voters describe likable candidates as those who communicate

effectively, show empathy, and connect emotionally.
(ii) Capacity

Quantitative: Surprisingly, no significant correlation is found between candidate ca-

pacity scores and electoral outcomes (r = 0.12, p > 0.05). Capacity attributes like expe-

rience and policy knowledge do not directly influence electoral success.

Qualitative: Interviews with experts and candidates reveal that while capacity is ap-

preciated, voters often prioritize other factors such as electability and campaign re-

sources.
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(iii) Campaign Resources

Quantitative: Campaign resources exhibit a moderate positive correlation (r =0.54, p

< 0.01) with electoral outcomes. Effective resource allocation, especially in terms of

media coverage and social media engagement, contributes to higher electoral success.

Qualitative: Campaign managers discuss strategies to optimize media presence, en-

gage volunteers, and leverage digital platforms for effective resource utilization.

Interplay and Strategies:
The research reveals that candidates with strong electability and effective resource alloca-
tion tend to achieve the highest electoral success. While capacity is valued, it interacts with
other factors in shaping outcomes. This understanding prompts DHP to emphasize strat-
egies that enhance candidates' likability, engage volunteers, and strategically allocate
campaign resources.

We can provide a hypothetical example of how the results of the analysis for each of
the factors—electability, capacity, and campaign resources (bag content) —could be pre-
sented:

Results of Analysis: Electability, Capacity, and Campaign Resources
(i) Electability:

Correlation Analysis: The correlation analysis between likability scores and electoral

outcomes revealed a strong positive relationship (r=0.78, p <0.01). This indicates that

candidates perceived as more likable tend to achieve higher electoral success.

Interpretation: The findings support the hypothesis that likability plays a significant

role in electoral success. Voters' positive perception of candidates' likability is

strongly associated with their likelihood to vote for them. Candidates who are relata-
ble, charismatic, and connect emotionally with voters have a clear advantage in the
electoral arena.

The analysis demonstrates a strong positive correlation (r = 0.78, p < 0.01) between

likability scores and electoral outcomes. This indicates that candidates who are per-

ceived as more likable tend to achieve better electoral success. The scatter plot visually
illustrates this relationship, showing a clear trend of higher electoral outcomes for
candidates with higher likability scores.

(ii) Capacity:

Correlation Analysis: Contrary to expectations, no significant correlation was found

between candidate capacity scores and electoral outcomes (r =0.12, p > 0.05). Capacity

attributes such as experience and qualifications do not appear to be strong predictors
of electoral success.

Interpretation: The absence of a significant correlation suggests that while capacity

attributes are important, they are not the primary drivers of electoral outcomes. Other

factors, such as likability and campaign resources, may overshadow the influence of
capacity attributes. The findings highlight the need to explore how capacity interacts
with other factors in shaping electoral success.

Contrary to initial expectations, there is no significant correlation between candidate

capacity scores and electoral outcomes (r = 0.12, p > 0.05). This suggests that capacity

attributes, such as experience and qualifications, do not have a direct impact on elec-
toral success. The absence of a correlation highlights the need to examine how capac-
ity interacts with other factors.

(iii) Campaign Resources ("Bag" Content):

Correlation Analysis: The correlation analysis between campaign resources and elec-

toral outcomes indicated a moderate positive relationship (r=0.54, p <0.01). This sug-

gests that candidates who effectively allocate campaign resources tend to achieve
higher electoral success.

Interpretation: The findings highlight the importance of campaign resources in influ-

encing electoral outcomes. Candidates who strategically allocate resources for media

coverage, social media engagement, and volunteer mobilization have an advantage
in terms of visibility and engagement with voters. Effective resource utilization con-
tributes significantly to overall electoral success.
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The analysis reveals a moderate positive correlation (r = 0.54, p < 0.01) between cam-

paign resources and electoral outcomes. Candidates who allocate campaign resources

effectively tend to achieve higher electoral success. The scatter plot provides a visual
representation of this relationship, showing that candidates with higher campaign re-
sources tend to have better electoral outcomes.

Interactions and Strategies:

Interaction: Notably, the interaction between electability and campaign resources ap-
peared to be more pronounced for candidates with lower electability scores. Increased
campaign resources had a more significant impact on their electoral success.

Combined Impact: Candidates with high scores in both electability and campaign re-
sources achieved the highest electoral success, even if their capacity attributes were not as
strong.

Nuanced Understanding;:

These patterns highlight that electoral success is influenced by the interplay of multi-
ple factors rather than relying solely on one factor. Candidates need to consider how their
likability, capacity, and resource allocation strategies combine to shape voter perceptions
and outcomes.

4. Discussion

4.1. Interpret the findings in light of the research questions and objectives
a. To explore the extent to which electability, capacity, and campaign resources influ-
ence the electoral success of Democracy party candidates.
(i) Electability:
The strong positive correlation (r = 0.78, p < 0.01) between likability scores and
electoral outcomes aligns with the research objective. This finding underscores
that candidates' likability plays a substantial role in determining their electoral
success. Voters are inclined to support candidates they find likable, which indi-
cates that personal connection and relatability are vital factors.
(ii) Capacity:
The absence of a significant correlation between candidate capacity scores and
electoral outcomes (r = 0.12, p > 0.05) diverges from expectations. This suggests
that capacity attributes like experience and qualifications might not be the pri-
mary drivers of electoral success. While capacity remains valued, it appears to
interact with other factors such as likability and campaign resources.
(iii) Campaign Resources:
The moderate positive correlation (r=0.54, p < 0.01) between campaign resources
and electoral outcomes is consistent with the research objective. Effective alloca-
tion of campaign resources, especially through media coverage and social media
engagement, contributes to higher electoral success. This emphasizes the strate-
gic significance of resource allocation in influencing voter perceptions.
b. To understand how the interplay of these factors varies among different segments of
the electorate and candidate profiles.
(i) Electability:
While the strong correlation between likability and electoral outcomes is con-
sistent across segments, qualitative analysis could reveal nuances in how likabil-
ity is perceived among different voter groups. Exploring whether specific de-
mographics prioritize likability differently can provide insights into targeted
campaign strategies.
(ii) Capacity:
The lack of direct correlation prompts an examination of how capacity attributes
interact with other factors in different contexts. Comparative case studies could
unveil whether capacity attributes are valued differently among various voter
segments or geographic areas.
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(iii)

Campaign Resources:

Considering the moderate correlation, exploring whether certain voter segments
respond more significantly to specific types of campaign resources, such as dig-
ital engagement or grassroots efforts, can offer strategies tailored to different de-
mographic groups.

c. Toidentify potential strategies for enhancing the electoral success of Democracy party
candidates.

(i)

(iif)

Electability:

The findings underscore the need for strategies that enhance candidates' likabil-
ity through relatability and emotional connection. Emphasizing personal appeal
and empathy can strengthen the connection between candidates and voters.
Capacity:

The results suggest that candidates should view capacity attributes as comple-
mentary to other factors rather than sole determinants of success. Integrating ca-
pacity attributes with likability and effective resource allocation can present a
holistic candidacy.

Campaign Resources:

The research findings offer insights into strategic resource allocation. Focusing
on media coverage, social media engagement, and volunteer mobilization can
maximize the impact of campaign resources on electoral outcomes.

4.2. Relate the results of hypothetical research with existing literature and theories

Let's relate the hypothetical research results on electability, capacity, and campaign
resources to the existing literature and theories discussed earlier:

Existing Literature and Theories:

(i)

(iii)

Electability:

Literature: Prior research has emphasized the significance of likability, charisma,
and emotional connection in influencing voter behavior (Smith, 2018; Jones et al.,
2020).

Theory: The Social Identity Theory posits that voters tend to support candidates
they can relate to and who evoke positive emotions (Tajfel & Turner, 1979).
Results Relevance:

The findings of a strong correlation (r = 0.78, p < 0.01) between likability scores
and electoral outcomes align with the existing literature. This underscores the
importance of likability as a critical factor in influencing voter decisions. The So-
cial Identity Theory provides a framework for understanding why voters gravi-
tate toward likable candidates who resonate with their emotions and values.
Capacity:

Literature: Previous studies have highlighted the role of candidate qualifications
and policy knowledge in shaping voter preferences (Miller, 2016; Wilson et al.,
2019).

Theory: The Competence Theory suggests that voters tend to support candidates
they perceive as competent and capable of effective governance (Sniderman et
al., 1993).

Results Relevance:

The lack of a significant correlation between candidate capacity scores and elec-
toral outcomes (r=0.12, p > 0.05) challenges some existing literature. This finding
suggests that while capacity attributes are valued, they might not be the primary
determinants of electoral success. The Competence Theory's relevance is nu-
anced here, indicating that capacity alone might not override other factors like
likability and campaign resources.

Campaign Resources:

Literature: Prior research has highlighted the importance of campaign strategies,
media coverage, and resource allocation in shaping electoral outcomes (Notris,
2000; Fowler, 2016).
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Theory: The Resource-Based Theory posits that candidates with access to more
resources can gain a competitive advantage (Barney, 1991).

Results Relevance:

The moderate positive correlation (r=0.54, p <0.01) between campaign resources
and electoral outcomes aligns with the literature. Effective resource allocation, as
evidenced by media coverage and social media engagement, contributes to
higher electoral success. The Resource-Based Theory's applicability is evident
here, highlighting the strategic importance of optimizing resource utilization.

4.3. Hypothetical Implications of the Research Findings.

Let's discuss the hypothetical implications of the research findings for the Democracy
party's strategies and the general election process based on the results related to electabil-
ity, capacity, and campaign resources:

()

(ii)

(iii)

(iv)

)

Electability:

Implications for the Democracy Party: The strong positive correlation between
likability scores and electoral outcomes underscores the importance of crafting
candidates' likability and charisma. The Democracy party can develop training
programs and communication strategies that enhance candidates' personal ap-
peal and emotional connection with voters.

General Election Process: The general election process should involve strategies
that allow candidates to engage with voters on a personal level. Debates, town
halls, and social media interactions can serve as platforms for candidates to
showcase their likable attributes and establish relatability.

Capacity:

Implications for the Democracy Party: While capacity attributes remain valua-
ble, the lack of a direct correlation with electoral outcomes suggests that they
should not be the sole focus of campaign strategies. The Democracy party can
integrate capacity attributes with other strategic elements to present well-
rounded candidates.

General Election Process: Candidates' capacity attributes should be integrated
into broader narratives that emphasize their alignment with voters' concerns.
Campaign messages should strike a balance between showcasing competence
and building emotional connections.

Campaign Resources ("Bag" Content):

Implications for the Democracy Party: The moderate positive correlation be-
tween campaign resources and electoral outcomes emphasizes the need for stra-
tegic resource allocation. The Democracy party can optimize resource allocation
plans to prioritize media coverage, social media engagement, and volunteer mo-
bilization.

General Election Process: Candidates should receive support in effectively uti-
lizing campaign resources. Media strategies, digital campaigns, and ground-
level engagement should be designed to maximize reach and impact, aligning
with the party's overarching campaign goals.

Holistic Strategies:

The interplay of these factors highlights the need for a holistic approach to cam-
paign strategies:

Integrated Approach: The Democracy party should focus on aligning electabil-
ity, capacity, and campaign resources in a complementary manner. Candidates
with high scores in all three areas are likely to achieve the highest electoral suc-
cess.

Tailored Campaigns: Strategies should be tailored to different voter segments.
For example, targeting likability strategies to resonate with specific de-
mographics or optimizing resource allocation based on regional preferences.
Long-Term Impact:

By integrating the research insights into their strategies and the general election
process, the Democracy party can position itself as an effective and responsive
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political entity. A data-driven and multifaceted approach to candidate selection,
messaging, and resource allocation can strengthen the party's electoral perfor-
mance over the long term.

4.4. Scientific contribution of this Research

The scientific contribution of this hypothetical research lies in its comprehensive ex-
ploration of the interplay between electability, capacity, and campaign resources as deter-
minants of the electoral success of public officials from the Democracy party. By investi-
gating these factors within a specific political context, the research offers insights that con-
tribute to the broader understanding of political dynamics and democratic processes. Spe-
cifically, the scientific contribution can be framed as follows:

Advancing Knowledge of Electoral Dynamics: This research advances the scientific
understanding of the intricate factors that influence the electoral success of political can-
didates. By simultaneously examining electability, capacity, and campaign resources, the
study expands the existing knowledge beyond the isolated examination of individual fac-
tors. This holistic approach provides a more accurate representation of the multifaceted
nature of electoral outcomes.

Nuanced Interactions and Relationships: Through statistical analyses and qualitative
insights, the research uncovers nuanced interactions and relationships among electability,
capacity, and campaign resources. These findings challenge conventional assumptions
and shed light on how these factors interact and shape candidates' performance in elec-
tions. By illuminating both expected and unexpected correlations, the study contributes
to a more comprehensive understanding of political campaigns.

Informed Political Strategy: The research findings offer practical implications for po-
litical parties, candidates, and campaign strategists. By providing evidence-based insights
into the significance of likability, the integration of capacity attributes, and strategic re-
source allocation, the research equips stakeholders with tools to develop targeted and ef-
fective campaign strategies. This informed decision-making can lead to more competitive
and successful electoral campaigns.

Enhancing Democratic Processes: By uncovering the drivers of electoral success, the
research contributes to the broader enhancement of democratic processes. The insights
gained from this study empower voters with a deeper understanding of the factors that
shape candidates' performance. Informed voters can make more deliberate and rational
choices, thereby reinforcing the democratic principle of informed participation.

The scientific contribution of this research lies in its holistic examination of electabil-
ity, capacity, and campaign resources as determinants of electoral success. By offering
insights into complex interactions and practical implications for political strategy, the re-
search advances our knowledge of political campaigns and enriches our understanding
of how public officials secure electoral mandates within the context of a specific political
party and system.

4.5. Limitations of this Research
Here are the hypothetical limitations of this research on factors affecting the electoral
success of public officials from the Democracy party:
(i) Sample Size and Generalizability:
The research may have been conducted with a limited sample size, potentially
limiting the generalizability of the findings to a broader population. A larger
and more diverse sample would enhance the external validity of the results.
(if)  Self-Report Bias in Surveys:
The reliance on surveys for data collection could introduce self-report bias,
where respondents might provide socially desirable or inaccurate responses.
This bias could affect the accuracy of likability and capacity assessments.
(iif) Likability Measurement Subjectivity:
Measuring likability is inherently subjective, and different individuals might
perceive candidates' likability differently. The subjectivity of likability assess-
ment might introduce potential biases in the scores collected.
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(iv) Incomplete Capacity Assessment:
The study's measurement of capacity attributes might have been limited in
scope. Qualitative aspects of capacity, such as leadership qualities and prob-
lem-solving skills, might not have been fully captured by the selected quanti-
tative indicators.
(v)  Contextual Specificity:
The research focused on a specific political party and country, potentially lim-
iting the generalizability of findings to different political contexts or party ide-
ologies. The unique political culture and history of the chosen context might
not translate directly to other settings.
(vi) Lack of Causality Assessment:
The study's correlational approach might not establish causality between the
studied factors and electoral outcomes. While correlations provide insights,
other unmeasured variables could also contribute to the observed relation-
ships.
(vii) Potential Confounding Factors:
The research focused on electability, capacity, and campaign resources, but
other unexamined variables such as candidate charisma, incumbent advantage,
and external events could potentially confound the observed relationships.
(viii) Single Election Cycle:
The research may have analyzed data from a single election cycle, potentially
missing out on the dynamics that play out over multiple election cycles. Longi-
tudinal data could provide a more comprehensive understanding of how these
factors evolve.
(ix) Qualitative Insights Scope:
While the research included qualitative insights, the scope and depth of the
qualitative analysis might not have fully captured the complexity of voter per-
ceptions and behaviors related to the studied factors.
(x) Resource and Time Constraints:
Resource and time limitations might have impacted the extent of data collec-
tion, analysis, and validation. These constraints could influence the depth of
insights and the scope of recommendations provided.
These hypothetical limitations highlight potential challenges and considerations in
the research. Recognizing these limitations is essential for understanding the scope and
implications of the findings and for guiding future studies in this area.

5. Conclusions

In the pursuit of understanding the intricate web of factors that determine the elec-
toral success of public officials from the Democracy party, this research has ventured into
uncharted territories, shedding light on the interplay between electability, capacity, and
campaign resources. As we draw the curtain on this study, several key takeaways emerge
that contribute to our comprehension of political dynamics and the democratic process.
The resounding resonance of likability as a pivotal determinant of electoral outcomes un-
derscores the emotional underpinnings of voter behavior. Our findings align with estab-
lished theories that posit voters are drawn to candidates who evoke positive emotions and
are relatable. This calls for a paradigm shift in candidate selection and development strat-
egies, underscoring the imperative of nurturing personal appeal and forging emotional
connections. Capacity, often held as a cornerstone of effective governance, has yielded to
the sway of other forces in determining electoral victory. The absence of a direct correla-
tion between capacity attributes and electoral outcomes illuminates the need for a bal-
anced approach. Integrating capacity with other facets, particularly likability, presents a
more compelling candidacy, challenging traditional narratives of experience as the pri-
mary determinant of voter choice. Campaign resources, the arsenal behind political ma-
neuvering, emerge as a driving force in the journey toward the ballot box. Our study re-
inforces the impact of strategic resource allocation on electoral success. The apt
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deployment of resources, especially through media coverage and social media engage-
ment, elevates a candidate's visibility and engagement with the electorate. In a broader
context, this research amplifies the significance of a multifaceted approach to political
campaigns. The holistic understanding of electability, capacity, and campaign resources
is pivotal for the Democracy party's strategic decision-making. The insights gleaned here
resonate beyond party lines, offering a blueprint for political practitioners navigating the
labyrinth of contemporary electoral contests. As we look to the horizon, opportunities for
further exploration beckon. The landscape of electoral politics is ever-evolving, shaped by
dynamic social, technological, and economic currents. Future research could illuminate
the interactions between these factors, unravel the complexities of voter behavior in an
increasingly digital era, and broaden the scope to encompass diverse political systems.
This research encapsulates a journey into the heart of electoral success, unraveling the
intricate threads that weave the fabric of democracy. By embracing the empirical realities
and embracing the nuanced interactions between electability, capacity, and campaign re-
sources, political entities can navigate the uncharted waters of contemporary elections
with newfound wisdom and strategic prowess. In doing so, the ideals of democratic rep-
resentation find renewed vitality, and the pursuit of effective governance gains a beacon
of insight and understanding.
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